La Jolie Ronde Babies and Toddlers Programme

Useful tips on marketing your sessions:

· Market to your existing customer base. Put a flyer in the children’s book bags, add information on your messages home, term reports and just tell parents at pick up time. They may have younger children.
· When approaching existing baby and toddler groups which run regularly in a church hall for example, remember that you don’t necessarily have to hire the hall specifically for your classes. Why not ask the people who run the baby and toddler group if you can offer French/Spanish sessions at the same time and just charge a little bit extra for your class. Other parents who don’t decide to join in will then see how much fun the sessions are and may want to join in next time.
· Don’t be afraid of going in person to introduce yourself and what you can offer.
· Approach other baby and toddlers group such as Jo jingle and Monkey music to see if you could offer to give out their fliers and they do the same
· Contact post-natal groups and ask if you can run a free taster session with the mums and babies and leave them with a flyer. The person you will need to approach is your local health visitor. These groups are usually run at health centres once a week.
· Contact local midwives, visiting pregnant women who may be looking for activities to do once their baby is born.
· As well as distributing flyers and posters, add your sessions on local 'What’s On' sites as well as national parenting sites such as Netmums, Made for Mums, Mumsnet, Magicmum (These all have regional sections where you can post details on a notice board or enter on the 'What’s On' section).
· Feature or set up your own dedicated page on social networking sites such as Facebook and Twitter.
· Target areas that parents/carers with toddlers frequently visit such as; health centres, libraries, leisure centres, local cafes and coffee shops, soft play areas

· Contact your local baby retailers to see if you can put up a poster, leave leaflets on the counter etc.

· Identify who your competitors are and monitor their advertising and marketing strategies. Where do they have their leaflets? Which websites do they promote their classes on? Don’t just look at other language groups;
Identify other babies groups: baby massage, baby yoga, baby signing, water babies etc. There are so many different activities available for new mums and their babies and you want to ensure you are one of them and that your potential customers know about you.

· Approach local societies or groups of business women /women in business
· In your promotion of your classes include additional features that parents look for such as: 
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